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Abstract:

Agricultural marketing covers the services involved in moving an agricultural product from the farm to the
consumer. Numerous interconnected activities are involved in doing this, such as planning production, growing and
harvesting, grading, packing, transport, storage, agro- and food processing, distribution, advertising and sale. Some
definitions would even include “the acts of buying supplies, renting equipment, (and) paying labor”, arguing that
marketing is everything a business does."" Such activities cannot take place without the exchange of information and are
often heavily dependent on the availability of suitable finance. Marketing systems are dynamic; they are competitive and
involve continuous change and improvement. Businesses that have lower costs, are more efficient, and can deliver
quality products, are those that prosper. Those that have high costs, fail to adapt to changes in market demand and
provide poorer qualities are often forced out of business. Marketing has to be customer-oriented and has to provide the
farmer, transporter, trader, processor, etc. with a profit. This requires those involved in marketing chains to understand
buyer requirements, both in terms of product and business conditions.

Well-functioning marketing systems necessitate a strong private sector backed up by appropriate policy and
legislative frameworks and effective government support services. Such services can include provision of market
infrastructure, supply of market information, and agricultural extension services able to advise farmers on marketing.
Training in marketing at all levels is also needed. One of many problems faced in agricultural marketing in developing
countries is the latent hostility to the private sector and the lack of understanding of the role of the intermediary. For this

reason “middleman’" has become very much a pejorative word.
Key Words : Agriculture, Agriculture Marketing, Agricultural Sector, Indian Economy, Retail Marketing.

Introduction:

India is an agricultural country and one third
population depends on the agricultural scctor dircctly or
indirectly. Agriculture remains as the main stray of the
Indian ecconomy since times immemorial. Indian
agriculture contribution to the national gross domestic
product (GDP) is about 25 per cent. With food being the
crowning need of mankind, much emphasis has been on
commercialising agricultural production. For this reason,
adequate production and even distribution of food has of
late become a high priority global concern.

Agricultural marketing is mainly the buying and
selling of agricultural products. In earlier days when the
village economy was more or less self-sufficient the
marketing of agricultural products presented no difficulty
as the farmer sold his produce to the consumer on a cash
or barter basis. Today's agricultural marketing has to
undergo a series of exchanges or transfers from one
person to another before it reaches the consumer. There
are three marketing functions involved in this, i.e.,
assembling, preparation for consumption and distribution.

Svclling on any agricultural produce depends on some
1528
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couple of factors like the demand of the product at that
time, availability of storage etc. The products may be sold
directly in the market or it may be stored locally for the
time being. Moreover, it may be sold as it is gathered
from the field or it may be cleaned, graded and processed
by the farmer or the merchant of the village. Sometime
processing is done because consumers want it, or
sometimes to conserve the quality of that product. The
task of distribution system is to match the supply with the
existing demand by whole selling and retailing in various
points of different markets like primary, secondary or
terminal markets.

Efficient marketing infrastructure such as wholesale,
retail and assembly markets and storage facilities is
essential for cost-effective marketing, to minimize post-
harvest losses and to reduce health risks. Markets play an
important role in rural development, income generation,
food security, developing rural-market linkages and
gender issues. Planners need to be aware of how to design
markets that meet a community's social and economic
needs and how to choose a suitable site for a new market.
In many cases sites are chosen that are inappropriate and
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result in under-use or even no use of the infrastructure
constructed. It is also not sufficient just to build a market:
attention nceds to be paid to how that market will be
managed, operated and maintained. In most cases, where
market improvements were only aimed at infrastructure
upgrading and did not guarantee maintenance and
management, most failed within a few years.

Rural assembly markets are located in production
areas and primarily serve as places where farmers can
meet with traders to sell their products. These may be
occasional (perhaps weekly) markets, such as haat
bazaars in India and Nepal, or permanent. Terminal
wholesale markets are located in major metropolitan
areas, where produce is finally channelled to consumers
through trade between wholesalers and retailers, caterers,
etc. The characteristics of wholesale markets have
changed considerably as retailing changes in response to
urban growth, the increasing role of supermarkets and
increased consumer spending capacity. These changes
require responses in the way in which traditional
wholesale markets are organized and managed.

Retail marketing systems in western countries have
broadly evolved from traditional strect markets through to
the modern hypermarket or out-of-town shopping center.
In developing countries, there remains considerable scope
to improve agricultural marketing by constructing new
retail markets, despite the growth of supermarkets,
although municipalities often view markets as sources of
revenue rather than infrastructure requiring development.
Effective regulation of markets is essential. Inside the
market, both hygiene rules and revenue collection
activities have to be enforced. Of equal importance,
however, is the maintenance of order outside the market.
Licensed traders in a market will not be willing to
cooperate in raising standards if they face competition
from unlicensed operators outside who do not pay any of
the costs involved in providing a proper scrvice.

Objectives of the Research Study

The present rescarch study is carried out with
following objectives in view:-

1. To study the Agricultural Marketing in India.

2. To study the Challenges before Agriculture

Marketing in India.

3. To give the major suggesting for improvement

the Agriculturc Marketing in India.

Research Methodology:

The present research study is based on the secondary
data. Such secondary data is collected from various
reference books on Agriculture, Agriculture Marketing,
Agricultural Scctor, Indian Economy, Retail Marketing,
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Marketing  Management,  Commerce,  Management,
Technology, Finance, and Banking cle,

For the said research stady the datn pertaining to the
above objectives was colleeted by the review ol the
literature on (he subject concerned, The literature was
thus collected by visiting libraries and various concerned
websiles,

Hypothesis:

The said rescarch study was carricd out  with
following hypothesis in view:

HI In India, the organised marketing ol agricultural
commodities has been  promoted  through a
network of regulated markets.

112 Recent Time, Agriculture is  different  from
industry and plays a signilicant role in the
cconomic development of a nation,

Agricultural Marketing in Indin:

There are several challenges involved in marketing of
agricultural produce. There is limited access to the market
information, literacy level among the farmers is low,
multiple channels of distribution that cats away the
pockets of both farmers and consumers. The government
funding of farmers is still at nascent stage and most of the
small farmers still depend on the local moneylenders who
are leeches and charge high rate of interest. There are too
many vultures that cat away the benefits that the farmers
are supposed to get. Although we say that technology
have improved but it has not gone to the rural levels as it
is confined to urban arcas alone. There arc several
loopholes in the present legislation and there is no
organized and regulated marketing system for marketing
the agricultural produce. The farmers have to face so
many hardships and have to overcome several hurdles to
get fair and just price for their sweat

The agriculture sector needs  well-functioning
markets to drive growth, employment and ecconomic
prosperity in rural arcas of India. In order to provide
dynamism and cfficiency into the marketing system, large
investments are required for the development of post-
harvest and cold-chain infrastructure nearer to the
farmer’s field. A major portion of this investment is
expected from the private sector, for which an appropriate
regulatory and policy environment is necessary. Also,
cnabling policies need to be put in place to encourage the
procurement of agricultural commodities dircctly from
farmer’s ficlds and to establish effective linkage between
the farm production and the retail chain and food
processing industries,
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Challenges before Agriculture Marketing In
India:

There are several challenges involved in marketing of
agricultural produce. There is limited access to the market
information, literacy level among the farmers is low,
multiple channels of distribution that eats away the
pockets of both farmers and consumers. The government
funding of farmers is still at nascent stage and most of the
small farmers still depend on the local moneylenders who
are leeches and charge high rate of interest. There are too
many vultures that eat away the benefits that the farmers
are supposed to get. Although we say that technology
have improved but it has not gone to the rural levels as it
is confined to urban areas alone. There are several
loopholes in the present legislation and there is no
organized and regulated marketing system for marketing
the agricultural produce. The farmers have to face so
many hardships and have to overcome several hurdles to
get fair and just price for their sweat.

1. Rudimentary infrastructure and policies leads
to slow agricultural growth - Slow agricultural growth
is a matter of concern as most of India’s population is
dependent on rural employment for a living. Current
agricultural practices are neither economically nor
environmentally sustainable and India's yields for many
agricultural commodities are low. Poorly maintained
irrigation systems and lack of good extension services are
among the factors responsible. Farmers' access to markets
is hampered by poor roads, rudimentary market
infrastructure, and excessive regulation

2. The average size of land holdings is small -
The average size of land holdings is less than 20,000 m?
and subject to fragmentation due to land ceiling acts and,
in some cases, family disputes. Such small holdings are
often over manned, resulting in disguised unemployment
and low productivity of labour.

3. Poor socio-economic condition of farmers -
Illiteracy, the root cause of farmers’ poor socioeconomic
condition, should be tackled vigorously. Though the
government is taking the initiative by adopting policies
like universal education, a highly centralized bureaucracy
with low accountability and inefficient use of public
funds limits their impact on poverty.

4. Use of technology is inadequate - Adoption of
modern agricultural practices and use of technology is
inadequate, hampered by ignorance, high costs and
impracticality in the case of small land holdings. In India,
farming practices are too haphazard and non-scientific
and need some forethought before implementing any new
technology. The screening of technology is important

UGC Recommend Journal

since all innovations arc not relevant or attractive to all
areas.

5. No proper management of irrigation - in India
can be broadly classified into two parts, cach having
different issues.

Suggestions:
1. Indian industries should show greater enthusiasm

in agri businesses and be more active to market
the country's farm produce.

2. Agricultural growth, particularly in staple crops,
is among the best routes for achieving these and
other development goals in developing countries,

3. The world’ s agriculture and food systems must
become more productive, more resource-
efficient, more resilient, and less wasteful.

4. There are multiple technology choices and paths
for agriculture. Those resources must be exploited.

Conclusion:

Agricultural marketing needs to be conducted within

a supportive policy, legal, institutional, macro-economic,

infrastructural and bureaucratic environment. Traders and

others cannot make investments in a climate of arbitrary
government policy changes, such as those that restrict
imports and exports or internal produce movement. Those
in business cannot function if their trading activities are
hampered by excessive bureaucracy. Inappropriate law
can distort and reduce the efficiency of the market,
increase the costs of doing business and retard the
development of a competitive private sector. Poor support
institutions, such as agricultural extension services,
municipalities that operate markets inefficiently and
export promotion bodies, can be particularly damaging.

Poor roads increase the cost of doing business, reduce

payments to farmers and increase prices to consumers.

Finally, the ever-present problem of corruption can

seriously impact on agricultural marketing efficiency in

many countries by increasing the transaction costs faced
by those in the marketing chain.
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- All modern Economics arc moncy economics, Banking is oracie il

Abs';::tof computers of the fast developing information tcchnol;:;:y II: groually changing its covers of
g::cloping cn.tcrpriscs. and includ.ing ma'nz\gcria] and business skill
Keener t0 provide services Py offering business by_ branch expansion. Duc to cffective use of modern tcchnology
in banking sector, the efficiency, speed of lrapsacnon and bapking activitics of the banks is improved.

Keywords - Modern Techno!ogy, Automatic Teller Machine, Core Banking, Plastic Moncy, SMS Banking
Nationalized Banks, Cooperative Banks. ’

ha action.
as started attiring the density of banks by

S In men Previously Indian banks were

Introduction : .

All banks in modern time have a key role to play in the process of Economic Development by
promoting the savings by encouragmg apd channeling investment. All modern Economics are money
economics. Banking is gradually changfn‘g its covers of action. The use of computers of the fast developing
information technology has. sta_rted attiring the density of banks by developing enterprises and including
managerial and business skills in men Previously Indian banks were keener to provide scrvices by offering
business by branch expansion. An organization can be evaluated by its distribution of profits to the shareholders,
and by better and quick services to the customers Revolution in communication technology has sought to
change the face of banking as it directly affects the speed of transfer of money. The use of computers or the fast
information technology has started altering the design of banks. All this has made banking to be not only a
money related business but also more as business information and financial transactions in modem times
technology which has become a capital for survival of business organizations. Today we think in term of virtual
branches or multimedia banks, A bank branch can be set up on the net. The researcher would like to study “A
Comparative Study Of Technological Trends In Nationalised Banks And Cooperative Banks In Pune District ”’.
Significance of the study

The research topic is significant because it helps to find out the activities conducted by the nationalized
banks and overall banking sector. Nationalized banks have greatly contributed to disbursement of funds to
agriculture sector, industrial sector and citizen of the country. The research study focuses on the contribution
made by the nationalized banks to the development of rural area, urban area, agriculture sector as well as
industrial sector. The researcher intends to study how the nationalized banking sector help to develop the
country in terms of education, economic conditions, living standards and employability. The researcher also
wanted to study the working functionalized banking sector, in Pune District. Nationalized job in the distribution
of funds and amenities among the rural and urban communities. This has attracted the attention of many
international agencies, bodies and foreign government authorities. The nationalized banks in India have been
working as functionaries for human resource development. The role played by the Indian nationalized banking
sector hare been recognized and appreciated by the national and international agencies. So it is national and
international status of Indian nationalized banking sector and the topic “A Comparative Study Of Technological
Trends In Nationalised Banks And Cooperative Banks In Pune District.” has a significant one.

Scope of the study

The present research study covers the literature and data at national level. It covers particularly Pune
district of Maharashtra State. The present study “A Comparative Study Of Technological Trends In Nationalised
Banks And Cooperative Banks In Pune District.” is the first of its kind. It is need of the hour to know the impact
of technological trends in banking sector on the working transacting on banking sector as well as on customers
of the banks and evaluate the problems of banks and customers. Technological changes in banking sector may
become more beneficial to the banking sector as well as to the customers of the banks, if technological changes
are properly managed and efficiently adopted by the nationalized banks. The present study will help to the
planners and policy makers for making decisions regarding the banking sector.

Selection of sample

There were 27 Nationalized Banks in India. All these 27 nationalized banks were in Maharashtra and
out of these 27 Nationalized Banks there were 15 nationalized banks in Pune District. The researcher selected
only 5 Nationalized Banks and 5 Cooperative Banks from Pune District. 20 branches of nationalized banks and
20 branches of cooperative banks are selected as a sample size. Further a sample of branches of nationalized and
Cooperative bank were selected for the said research study. Sample of 5 customers selected, one from household,

o : : .
ne from profession, one from serviceman, one from Industry and one from farmer from various categories.

In ; lal Sci
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Objectiv :e‘ qr lh‘c'| o:cx“l it-:'l:'““‘.:ly the technological trends in banking scctor with special reference g, stloctd)
1. The Main objective 15 (0 il o 3
nationalized and cooperative Banks in Punc Dis

. . 1 y SCC i e e nee '
2 To tak iew of the modern technological trends of banking scctor in general, nationalise
2. o take review

and
cooperative banks in particular. ) s ing scetor of Pune District,
3. To -lmuly the adoption of modern technological l'rcnd§ in bunklmt, s¢ ative bariking ‘soct
4 To revl ken place in the nationalized and coopers é & scctor, duc to 1o,
4. To review the growth taken j e

technological trends. ) ) . Btndis
5. To study the impact of technological trends on bank workers cfficiency
Hypothesis of the study b et . " T
l.)l Duc to the cﬂ'cc(ivc’ use of modern technologics in banking sector, th'c cfficicncy oft'hc ba_nk,s IS improve,
2. Technology has dominated the working of nationalized and coopcrative banks and has ultimatcly resulted i
increase in its accuracy and profitability
Research Methodology . . ; ;
The rescarch study is based on the analysis and interpretation of primary and secondary data,
Primary Data - Primary data is first hand data fresh and authentic t_'or the purpose of rcscarch study. To collect
the required primary data, the following techniques of data collection were used. a) Questionnaires, b) Fielq
Visit, ¢) Interviews, d) Attending the Meectings. ) ) )
Secondary Data - In Secondary sources existing records, that is published and un-published record was useqd.
Limitations of the Research Study
1. The study area is limited to Pune District only. ) ) o
2. The time period taken the Technological Trends in Banking Sector in Pune District is from January 2010 to
December 2012. )
The researcher has made a sincere effort to collect the necessary primary data and conduct research work in

the study region but the results that is conclusions are depends up on respondents response.
Suggestions

3

The researcher would like to make the following suggestion for effective use of modern technologies in
banking sector and for increasing overall performance of the banks.
The Suggestions are as follows- \

1. All the banks may apply modern machines, modern techniques an modern technologies in their daily
routine. As per the financial position and also as per the customer’s requirements these technologics may
be applied.

Banks may have to concentrate upon maintaining old customers. Because getting new customers is first
differentiate all the customer into separate groups such as — corporate customers, employee customers
(serviceman) housewives, male, female, students, pensioners, self employed, persons, entreprencurs etc.

3. Inrespect of adopting new technology in the banking field the employees must be well trained.

4.

The training programmes for getting techniques of utilizing the computer, internet and various types of
electronic medias must be arranged by the banks. '

5. The banking employees should be always ready to accept the changes, which take place in this field.

6. Due to modern technology, unemployment may be increased. So the Voluntary Retirement Scheme or
Compulsory Retirement Scheme may be started by banks.

7. The routine work may hamper due to breakdown of machinery. But due to modern machines, and modern
technologies the strength of the bank can be increased.

8. The customers are interested in maintaining contact with the bank for long periods. Therefore, according to
the changing needs the customers may be identified and appropriate schemes for meeting their needs may
be developed.

9. For smooth running of computer system the generator sets may be provided to all branches of the
nationalized bank. Due to generator sets the computer data will not be corrupted.

10.

There may be parking facility, drinking water, toilet facility, newspapers for customers.
11. Customers may be provided with writing facility for filling ir the necessary forms of the bank.
12.

Follow-up of recovery of loans may be done properly, as this will become the customers alert about
repayment.

13. The selected branches of nationalized and cooperative banks may make its maximum efforts to sanction the
loans only for productive purpose and in time.

Loan applications may be carcfully scrutinized so that loans would be properly sanctioned for genuine
purpose only.

15. For increasing the amount of deposit, the bank may try to disburse the loan to the borrowers under the head
loan against deposit. :

14.
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RUSA, DST, FIST sponsored National Seminar on “Challenges before Indian Economy”.

By Department of Commerce and Economics, N.A.C.& S. College, Parner, Dist- Ahmednngar (M.S.)

Role Of Banking System In The Economic

Growth And Development
Dr. S. R. Bakhale
Associate ProfesSor; C. D. Jain College, Shrirampur l
Prof S. S. Thorat

Assistant Professor, Arts, Commerce & Science College, Alkuti

Abstract

The Indian Banking Industry is undergoing a paradigm shift in seope, context, structure, -

functions and governance.’ The information and communication technology revolution is

radically and perceptibly changing the operational environment of the banks. Technology has

emerged as a strategic resources for achieving higher efficiency. control of operations.

productlvny and profitability. Technology not only plays an important role in development and.

) .mtroductlon of new products and facilities like ATMs., tele-banking, mternet banklng ete. but’
also plays a plvota] role in terms of achieving operational efficiency. Technology also aids in the [
. asset llablllty management process by enablmf, the top management to decide on product pricing

‘in a competitive scenario.

Banking industry in developed countries has kept pace with the economic developments.

The developed economics have also tried to acquire the advanced banking network taking full*

advantages of various inventions in the electronic and telecommunication field. The development
of online back office terminal systems linked to large mainframe batch processing computers has

enabled thé bank to cope with rapidly increasing volumes of transactions that could not have been

hnndled manually. Their core systems forming large integrated network in many countries are the
.nerve centers of branch banking and now extended well beyond transactlon processmg:, :
" _accountmg and provision of management information. They are under constant devclopment and’

.modlf'catlon primarily to reduce unit tosts and to estimate unnecessary paper output. The e-

. banking has come to be recognized as a virtual necessnty to'face the imminent challenges owing

‘to E,IOb'lllZdthn and |ler'l|lZillI0n of the economy. A \Vld(. range of services are being offered by

© banks using tcchnology.

Key Words - Banking System, Banking Technology, Economic Growth & Development, -

Capital Formation, Modernization of Business etc.
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RUSA, DST, FIST sponsored National Seminar on “Challenges before Indian Economy”. b

* By Department of Commerce and Economics, N.A.C.& S. College, Parner, Dist- Ahmednagar (l\l.S.)

Introduction

Banking through internet has emerged as a stmtemc resource for achieving higher

T etﬁcxency control of -operations and reduction of cost by replacing paper based and labour' b1

|ntenswe methods with automated processes thus leadmﬂ to higher productivity and profitability. s

Internet banking is not having an independent effect on banking profitability. although these
é findings may chmwe as the use of the Internet becomes more W|despread As new private sector
banks came to the scene as tech- -savvy and banks offer several innovative products in the main
office for technolooy-b'\sed clients, the demonstrahon effect trapped in restoring banks. Offers- i
-yanous channels such as the basic machine based on the card (credit / debit / smart card) based i

on commmunication bank marked the beginning of any time and held by banks in India.. ) ;

“The IT (Information Technology) has changed the Indian ‘structure of Indian Banking. °

.+ Technology. has been identified by banks as an important element in lheir strategy to improve

)
R
i

' productmty and render sufficient customer service. [n bankmg computerization has taken place j“-
-

. vall over the world. The purpose is to bring technology to the counter and to enable Employees to
2 have mformatlon at their fingertips. Over the years. the banking sector in lndla has been a no. of
1 .
; . the changes. Most banks have begun to take an innovative approach to banking. with the aim of

a creating more value for customers and, consequently, the banks. The IDRBT HKas been
instrumental in establishing a secure, state of the backbone of communication in the art of India
Financial Network (Infinet) as a closed user group exclusively for the banking and financial sector -

.in. India.

r oA

E-banking is a borderless entity permitting anytime, anywhere and anyhow bankine. This .
. g ) e

@ -facilitates us with all the functions and many advantages as compared to traditional banking .

services. The technology has been one of the most lmponant factors for the development of : &

: " humanity. Infarmation and communication is important arrival in the ﬁeld of technology that is
- be o -3

~ used for accessing, processing, storage and dissemination of information electronically. Bz\nkmg

£ industry is growing rapidly with the use of technology in ATMs, online banking. telephone

i . banking, mobile banking, etc, is a plastic card banking products to suit the needs of the reluil.

- segment has increased its numbers in geometric progression in recent yezu"s This growthhas been
strongly supponed by the development in the field oftechnolohy, without which this would not

¢ have been posmble of course that will change our lifestyle i in the coming years.

Objectives Of The Research Study
The said research study was carried out with following objectives in view:- *

A l 1. To study the Conceptual Background of Banl\mg System
188 |Page
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(7 Inﬂuencc on Interest Rates: As 1mport’mt institutions in the' money mall\et Commercnal i '-
h

‘banks can’influence the supply of money, By supplying more or less cuedlt They can exert a l

e

sn{,mf‘cant influence on the market rates of interest. They also thereby mﬂuence the choice of the 7

= people between holding more or less of liquid assets. This further mﬂuuncw the rates of interest.

A cheap money policy with low interest rates stlmulau.s economic dwulopmcnl

(8) Elastic Money Supply : Through their activity of credit creation. commercial '}

3 . 2 e o

banks facilitate the expansion and contraction of the total supply of, money. Similarly. i
]

{~

by transferring funds from one place to another. they can adjust the supply of credit to the demand ‘

for it in different regions. as well as in the different sectors of the economy. Thus. they serve o

. ,make monéy supply more elastic. The elasticity of the supply of money is very important for the
‘1(;, : smooth functioning of the economy as well as for economic development. | o T
&= . . s L4

: .(9) Promotion of Enterprise: Just as capital is one important factor' that| \mustx |

grow if the economy is to develop, enterpnsc is another important f'lCtOl' that must ﬂrow

e

L ) S

: and help the economy to develop. This requires the’ expansnon of the entrcplcneurlal class whlch
is willing to accept risks and challenges. Many times, it so happens that thcu_ are people who'
have the quallues of a promising entrepreneur, but they do not have the mom.) or cnpnal to. put

4 : their plans into practlce .
(10) Dcvelopment of Trade and Commerce: Development of trqde and cémmerce, :3.."‘

promotes |ndustnahzatlon by causing the expansion of the market and widening of the
; hinterland§ that supply raw materials to industries. Commercial banks provide short-term credit
£. = ‘to, trade and commerce. :

i L) ' :Concliision ' ' WA o, durnted N‘ il
.. The technology has been one of the most important factors for the development of ! i |
: " humanity. Information and communication is important arrival in the ﬁcid of technology that is |
! ‘ ""_'used for accessing, processing, storage and dissemination of information electronically. Bankihuw ‘
industry is growmg rapidly with the use of technology in ATMs, online banking, telephom.

banking, mobile banking, etc, is a plastic card banking products to suit the needs of the retml

- segment has increased its numbers in geometric progression in recent years. This growthhas been ;.
strongly supported by the development in the field of technology, without which this would not
have been possible of course that will change our lifestyle in the coming years.
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